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HANDOUT N°3 – 2nd term / ENGLISH / 3°MEDIO 

 

READING COMPREHENSION 

 

ITEM 1: VOCABULARY. Match the following words from the text with their FAMILIAR word in BOLD LETTERS in 
the text. Then look up for an OPPOSITE word and write them next to it.  (10pts) 

FAMILIAR WORD WORD IN THE TEXT OPPOSITE WORD (without 
using negative prefix)  

1. (verb) show   

2. (noun) earning   

3. (adj.) dynamic   

4. (adj. gerund) governing    

5. (adj.) swamped   

6. (noun) Fun   

7. (noun) Procedure   

8. (noun) purchaser      

9. (noun) writing   

10. (noun) astonishment   

 

 

 

 

 

 
Nombre: ______________________________________________PUNTAJE IDEAL: 59pts 
Objetivo: 
OA3 Utilizar su conocimiento del inglés en la comprensión y producción de textos orales y escritos breves y claros, con el fin de 
construir una postura personal crítica en contextos relacionados con sus intereses e inquietudes. 
  La siguiente guía de trabajo debe ser entregada completa el VIERNES 27 de NOVIEMBRE, 2020. Entre las 8:30 a las 16:00 
horas, al siguiente correo: departamentoinglespdv@gmail.com 

• La presente guía debe ser contestada en un archivo WORD o PDF 

• Esta guía se promediará con las siguientes y tiene carácter de EVALUACIÓN FORMATIVA. 

• Se responderán las consultas a través del siguiente correo electrónico: departamentoinglespdv@gmail.com en horario 

de lunes a viernes de 9:00 a 14:00. 

• El asunto del correo de consulta o entrega DEBE INDICAR EL CURSO Y NOMBRE DEL ESTUDIANTE. 
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ITEM 2. WORD FORMATION. Write the appropriate word based on the word in brackets taken from the 

text to complete the statements. To change the words, add prefixes, suffixes, transform into verbs or 

nouns, etc. Whatever it takes to make a coherent statement. Number 1 is given as an example. (9pts) 

 

A BOX OF HELP 
En esta cajita encontrará un ayuda de memoria sobre prefijos, sufijos y otras modificaciones. Sin embargo, no 

están todos, ni  es lo único que puede utilizar.  
Some suffixes Some prefixes Some other 

transformations 

• - ness (changes adjectives 
into nouns)  
For example: lonely 
(solitario) turns into 
“loneliness” (soledad)  

• -able (changes nouns and 
verbs into adjectives). 
For example (wash= lavar) 
(washable = lavable).  

• -ly (transforms adjectives 
into adverbs) for example 
(slow /lento/= slowly 
/lentamente/) 

•  Gerunds. 
 
Gerunds are verbs 
ending in ING, acting 
as nouns or adjectives 
or adverbials.  
 
For example: 
Surprise (noun) – 
surprising (adjective)  
 

 

1. It’s not _SURPRISING__ that he doesn’t know where to go. He has never known!     SURPRISE 

2. Titanic was very ________________ earning more than 5 times the cost of the total production.  PROFIT 

3. You need to _______________ a bit more. You are always locked in your room!       SOCIAL 

4. The famous rock star and song writer is the ________________ of the year.    REVEAL 

5. I need one of those _______________ calendars from Pinterest.     PRINT 

6. _______________ from all over the world came to audition for the new Broadway play.     ENTERTAIN 

7. The world has completely changed since the voice _______________ recognition.                                ACTIVE 

8. Water ________________ must be controlled so that we can take care of the planet.                          CONSUMER  

9. Roger has a quite impressive car ________________. Best in the market.    BUSY 

10. Teachers are trying new ________________ in the classroom but nothing seems to work.  METHOD 
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While reading 
ITEM 3. Read the text below and match the headings A to H with paragraphs 1 to 5. There are two more 

headings than you need. Number zero (0) is given as an example. (10pts) 

A. _____ Boys prefer video games; girls prefer communicating online. 

B. __0__ Reading is not dead.  

C. _____ Most young people spend too much time looking at screens.  

D. _____ Teens can look at more than one screen at a time.  

E. _____The Digital Revolution is not making young people more creative.  

F. _____Kids who use social media get more exercise than kids who play video games.  

G. _____ Kids with smartphones watch less TV.  

H. _____ TV and music are not losing popularity 

 

The Truth about Kids and Tech 

 A new study reveals some surprises about kids and technology Common Sense Media, a non-profit 

group focused on helping children, parents and teachers better understand media and technology, has 

conducted a study. It looked at a wide range of media-related activities, from old methods like reading and 

listening to the radio, to new favorites like using social media and video chatting. More than 2,600 kids from 

around the country were surveyed. Here are some facts that the study revealed about tweens (8 to 12 years) 

and teens (13 to 18 years). 

 

0.  Reading is not dead. 

While the average time young people spend reading, either in print 

or on a screen, is only 30 minutes per day, kids who took the survey 

say reading is one of their favorite activities. 

 

1. _____________________________________________________ 

One in five tweens uses more than six hours of screen media each 

day, and 18% of teens are looking at their screens for more than 10 

hours a day. Often, they’re doubling up on screens, watching 

television on one while chatting with friends on another. 

 

2. ______________________________________________________ 

Among tween boys, 71% enjoy playing video games, twice as many as tween girls. And while more than 25% of 

teen boys list playing video games as their favorite media activity, only 2% of teen girls do. 

Teen girls, meanwhile, spend about 40 minutes more each day on social media than boys do. 
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3. ______________________________________________________ 

For tweens, TV is still the top media activity. They enjoy it the most and watch it every day. In fact, 47% of 

tweens have television sets in their bedrooms. For teens, while 57% have TV sets in their rooms, music is the 

reigning form of entertainment. However, only about a third listen to music on the radio. Most teens listen 

to it on their smartphones. 

 

4. ______________________________________________________ 

Kids report spending about an hour each day being active. For gamers, that average drops to 47 minutes, the 

lowest for any kind of media consumer. Social media users are the most active, spending one hour and 13 

minutes per day doing some form of physical activity. 

 

5. ______________________________________________________ 

So far, kids are too busy consuming to be doing much producing. Tweens spend an average of five minutes 

and teens nine minutes per day making something with all their digital tools, whether it’s art, music, or writing. 

In a statement, Common Sense Media chief executive officer James P. Steyer said that the study 

“provides parents, educators and the media industry with an excellent overview of what kids are doing today 

and how we can make the most of the media and technology in their lives." 

 

ITEM 4. TRUE OR FALSE. Circle the correct answer. Justify the false ones. (10pts) 

1. 20% of the young teenage population are exposed to at least 6 hours of screen 

time.        

 

2. Tweens boys and girls enjoy playing videogames at the same extent.  

 

3. In spite of the many hours of screen time, young population finds time to do an 

appropriate amount of physical activity. 

 

 

4. Kids waste time and are not very fond of creating new content investing a small 

percentage of their time into that.  

 

5. The study only took into consideration screen time media usage.  

 

 

SPEAKING (20pts)  

What about you? What are the healthy and/or unhealthy habits you’ve acquired during lockdown? Tell me 

about it in a 1-minute audio. Make it understandable and coherent.  

TRUE      FALSE 

TRUE      FALSE 

TRUE      FALSE 

TRUE      FALSE 

TRUE      FALSE 
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• 5pts = answering the question appropriately 

• 5pts = correct or accurate pronunciation 

• 5pts = fluency and proper intonation (sounding natural). 

• 5pts = coherence and cohesion (use of appropriate linking words) 


